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UHAeKC RSBI B oA NPOAOAXUA CHUXKEHHUE, OTPAXASA
OXAQXAEHUE AeAOBOU aKTUBHOCTU MCI

AHamunka nHaekca RSBI v BBl PP
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AeroBasi akTMBHOCTb MCI1 noA AOBA€HUEM YXYALLUEHUS
CUTYALUMNN MO BCEM KOMMOHEHTAM

U3meHeHne nHaekca RSBl u ero KOMMNOHEHT, B MYHKTAX
M3MEHEeHNE FOA K TOAY
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Cnpoc Ha KpeAUTbl HOXOAUTCS HAO HU3KOM YPOBHE

RSBI KpeAuTbi AMHOMUKAO cNpoOCa HA KPEeAUT
(CYMMQPHQOS AOAS YAOBAETBOPEHHOIO U HEYAOBAETBOPEHHOIO
crnpoca MCT)
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YpoBeHb 0AOOpPEHUSA KPEAUTOB ONYCTUACH HA TPEXAETHUMU

MUNHUMYM

CocTosiHMe npeabsaBAeHHoro cnpoca MCI Ha
KPeAUTbI 3a NOCA€AHME 3 Mecsaua
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304 roA BOCTPeOOBAHHOCTb AUIUHIA COKPATUAACH NOYTH B 2,5 pasa,
doakTopuHra - B 5 pas

anBAeKCIACI AM Bawa komnaHusa AOMNOAHUTEADBHOE Kakune u3 BUAOB AONOAHUTEABHOIO CbMHOHCMpOBCIHMSl MPUBAEKAAQ
dUHAHCHUpPOBAHUE 30 NOCAeAHUE 12 mecaueB? Bawa komnaHus 3a nocAaeaHue 12 mecsaues?
Aa CTAHACPTHbIE GAHKOBCKME KDEAUTL TRl )67,
AV3UHT Wn%////////////// .
57%

3AMMbI Y YOCTHBIX AVILL, T ] Vo7,
KPEAMTBI MO FOCMPOrPAMMON P, A7,
32% 3aliMbl Ha mHBecTAaTdpopmax ™, 1%
PakropuHr B A%,
3aMMbI B MUKPOGOMHAHCOBBIX OPraHM3aLmax .17
Hosble:
MHBECTULLUM OT AEMCTBYIOLLIMX OKLUMOHEpOR ' 47,

man.24 MIOH.25 MpuBAeyeHMe HoBbIX akUMoHepos ™ 1%

B 1ioH.25 % man.24

B mioHe meHbLue Tpetn MCI (32%, -25 n.n. 3a roA) COOBLLMAM, HTO MPUBAEKAAM GOMHAHCUMPOBAHME 30 MOCAEAHUM TOA

CnpoC CHM3UACS MOYTM HA BCE BMAbI OUHAHCUPOBAHMS, 3ABA3AHHbBIE HA YPOBEHb KAKOYEBOW CTABKMU. [1pKM 3TOM AOCTATOYHO
OKTYAAbHBIM MHCTRYMEHTOM OKA3AAMCb MHBE CTULIMM OT AEUCTBYIOLLIMX OKUMOHEPOB (4%)
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Y MCI1 y4acTUAUCH CAYHaU BAOKMPOBKU CHETOB MU3-30 HAAOTOBbIX
HAapyLeHn Ha oOoHe NOoBbILLEeHUS OUCKAAbBHOMU HArpy3KM C 3TOro road

CTaAKMBAAACH AW Bawla KOMNAHUA CO CAyHAsMU Mo kakou npuynMHe cyeT/cYeTa GbIAM 306AOKMPOBAHDbI?
GAOKUPOBKMU CHETOB 30 MOCA€ AHUMU TOA? (cpeam Tex, KTO CTAAKMBAACS C GAOKMPOBKOM 30 MOCAEAHUU roA)
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AO DAOKMPOBKM AEAO HE AOLLIAO, HO BAHK PACYETHbIN CYeT

NOMNPOCKA M3MEHUTb XAPAKTED ONnepaLmm
B AQ, CTOAKMBOAUCH W 1110H.25 MIOH .24 MIOH.23

NcTo4HKK: [MCB AHOAMTUKA, AHOAUTHMHECKMI LLeHTp HAPK, Magram Market Research 7



[Mpo6AeMbl C TPAHCTPAHMYHBIMU NMAATEXAMMU — (TOAOBHAS
OOAB) AAS NTPEANPUHUMATEAEHU, 3AHMMAOLLLMXCA BOA

Kakue npob6Aemsl, C KOTOPbIMM BaM NPULLAOCH CTOAKHYTbCS 30 NOCA€AHUM roA, Bel cunTaeTe KAIOYEBBIMU B o6AacTH
BHELWHE3KOHOMMUYECKOHN AEATEABHOCTU? (CPeAM TeX, KTO 3aHMMaAcsa BOA)

MpoBAeMbl C TPAHCTPAHWYHBIMM
MNAQTEXXAMM

CHWAbHBIM POCT
TPAHCMNOPTHBIX PACXOAOB

PocT Tapudoos, 3anpert
HQ BBO3 / BbIBO3
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CAOXHOCTM B TAMOXKEHHOM OTkQ3 NOCTABLLIMKOB / OrpaHMyYeHHbIM AOCTYI K HeAOCTaTOK TOAHCNOPTHOM
O0DOPMAEHMU U HEOAHO3HAYHOCTb MOKYMATEAEHN B AOUHAHCHPOBAHMIO AAS MHCAPPACTPYKTYPbI /
HOAQOIOBOIro 30KOHOACQTEALCTBA CoTpyAHUHECTBE OCYLLLECTBAEHMS BOA KOHTEMHEPOB
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Cnacmdo 30 BHMMAHME!

[MoApoBHEE C MATEPUAATMM Bbl CMOXKETE O3HAKOMMTLCS HO CTPOAHMULLE HALLIETO CAMTA:

https://www.psbank.ru/Business/RSBI

‘l : OBLEPOCCMUCKAR OBLUECTBEHHAR OPTAHU3ALIMA MANOIO W CPEOHETO NPEANPUHAMATENTBCTBA



https://www.psbank.ru/Business/RSBI
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