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UHAekc Onopbl RSBI

Pe3yAbTATbl 30 AnpeAb AeAOBOU AKTUBHOCTH
2021 roaa MOAOIoO U CpeAHero
OusHeca

Mait 2021 r. @ RSBI I ?NUéELEss




B anpeae AeAOBAA OKTUBHOCTL B cermeHTe MCB NpOAOAXMAQ
MOBbILLATLCH TRETUM MECHLL MOAPAA

AnHamuka uHaekca RSBI v BBl PP
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= iHAeKC RSBl B anpeae cocTtaBmA 52,6 MYHKTOB, YKA3bIBAS HO HEKOTOPOE YCUAEHME POCTA
AEAOBOM OKTMBHOCTU

= HeCMOTPA HO POCT OBLLLETO MHAEKCA, NMOKA3ATEAb CAOEPbl YCAYT CHU3MACSH

= CpeAHUMN DM3HEC YBEAMYMA AEAOBYIO OKTMBHOCTb AO PEKOPAHbLIX YPOBHEM
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KomnoHeHTa KpeanTbl CHOBA MPUOAM3IMACCH K MCTOPUHECKMM
MOKCUMYMCM

= KOMMNOHEHTA KpeAUnTbl BbIDOCAQ HO ODOHE YBEAMYEHUA YAOBAETBOPEHHOIO CrNpocaA

= YAYYLLEHME CBA3AHO KAK C POCTOM YMCAQ MCB, y KOro y>e ectb KpeamT (C 15% Ao 16%), Tak

M TEX, KOMY €70 TOABKO OACBPUAM (C 11% A0 12%)
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Aoaa MCB, 0OTMEeTUBLUMX MNOAYHEHME KPEeAUTA
30 nocAeAHue 3 mecsaua
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AOAS OTKA30B MO KPEAUTAM CHU3IMAACH HMXKE 50%

= Aons MCB, YAOBAETBOPEHHbIX AOCTYMHOCTbIO KPEAMTOB, BHOBb MOAHAAOCH K CPEAHEMY

YPOBHIO MOCAEAHETO MOAYTOAMS

= YA4CAO OTKA30B Y MOACBLLUMX 3A9BKM HO KOEAUT CHM3UAOCH AO 47% npun cpeaHen 54%-56%, 4To
ABAIETCSH MOAOXKMTEAbHBIM OOKTOPOM AAA KpeAMTOBAHME MCB
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AOAS OTKA30B HA 3ASBKU MO KPEAUTAM K HUCAY UX
NnoAQGBLUUX
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XKEHLUMHbI-NPEANPUHUMATEAM MPOAOAKAIOT OTMEYATL DoAEE
BbICOKYIO AOCTYMHOCTb KOEAMTOB

= RSBl NPeANPUHUMATEAEM XEHLLMH U MYXKXUYMH B AMPEAE YYyTb COAM3MAMCH: MHAEKC >XXEHLLIMH
OCTAACSH HEM3MEHHbBIM, TOTAQ KOK MHAEKC MY>KYMH BbIPOC HA YBEAMYEHMM TTPOACXK

= IHAEKC XKEHLLUMH-NPEANPUHUMATEAEN OCTAACA HA YpoBHE 53,3 NyHKTA M3-30 OoAee
CUABHOTO COKpaLLLeHMd KaapoB 1M MHBECTULIMM MNP CAADBOM POCTE KOMMOHEHTHI [1poACXKM

AvHamuka RSBl npeAnpMHUMATEAEN XXEHLLMUH
pocT
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boAree NoAoBUHBI MCbB CYMTAIOT, YTO MOAYYUTL KPEAUT B OAHKE
AOCTATOYHO CAOXHO

A\erko Av B HaCTOSILLEE BpeMs NOAYHYAUTb KpeAUT B 6aHKe HO KOMMAHUIO

m AQ, AETKO

= HeT, CAOXHO

NMo4yemy, Ha Bawl B3rasA, GAHKM CKOpee BCero oTKAaXyT Bawen komnaHuu B kpeaute?
(% OT TEX, KTO CKA3AA, YTO MOAYYMTb KDEAMT HE AETKO)

i He BbIAGIOT 663 Mpyyy  —— 47 § 9nn
i 33% ,
| OTCyTCTBUE HEOBXOAMMBIX JOMHOHCOBBIX AOKYMEHTOR 8;2
HesomomocmnpeAcmmescAor—26742‘7I+]6m
HeycToMunBoe doMHAHCOBOE COCTOAHUE KOMMAHMM _21‘7 26%
MAOXQS KPEAMTHAS MCTOPUS / HOAMYUE AOATOB _li_lé%
Apyrve npuymHbI m— 07 18% m 2021

30 4 roaa BoAaee YeM B ABA PA3A CHU3MAOCH YMCAO MCB, KOTOpbIE CHMTAIOT, YTO BAHK HE BbIAQCT MM
KpeauT 6e3 0ObICHEHUS MPUYMH

[0 MHEHUIO MNPEANPUHMMATEAEN, UX OMHAHCOBOE MOAOXEHME 3a 4 TOAQ YXYALLUMAOCH, 4TO TAKXE
NPUBEAO K HEBO3MOXXHOCTM MPEACTABUTH 30AOT
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KomnaHum 6epyT KpeAmTbl B OCHOBHOM AAS OMNAQTbI TOBAPOB
MAM MPOAYKLUMM, O TAKXKE ODHOBAEHUS OCHOBHbIX CPEACTB

AAS Kakux ueaeun Bawa komnaHms 6paaa 6QHKOBCKME KPEAUTbI 3a MOCAEAHUU FoA?

OnNAQTA KOMMAEKTYIOLLLIMX, TOBAPOB MAM YCAYT I 30%
AUKBMAQLMA KOCCOBLIX pa3pbieos I 057,
NonoAHeHme oB6opoTHbIX cpeacTs NN 7,
BbINAQTA 3AQpPNAQTHI COTPYAHUKOM I 137
___________________________________ Onaqra operabl NN 77 ]
3akynka 060pPYyAOBAHMS, TEXHMKM, ToAHCNopTa I 31%
PacLumpeHme AMHEMKM MPOoAYKLMK I 1%
PacLumpeHue npomsBOACTBEHHbIX MAOLLLIGAEH I 7%

ABTOMATU3ALMA MPOLLECCOB, 3akynka 1O I 5%

—— e e e e e e e e e e e e e e e e e
e = = = = = - - - - = = = = = = = = = = = ]

BOABLLUMHCTBO MPEANMPUHUMATEAEN MPUBAEKAAO KPEAUTbI AAT OUHAHCUMPOBAHMS TEKYLLLEM AEITEABHOCTMU

[OYTM KOXKABIM TPETUM NPEANPUHUMATEAD BDPAA KPEAMTBI AAS 3AKYNKM ODOPYAOBAHMSA U TEXHWKU. KpeAMTbI
No3BOAAOT MCb obecneyntb 6A30BblE MHBECTULIMOHHbBIE LLEAM MOAAEPXAHMS TEKYLLLETO OM3HECO
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UHAsuUa: 6oree 40% MCB yBEAMYMAM LLEHbBI HO TOBAPbI M
YCAYIU 30 MOCAEAHME 3 MECALD

U3meHeHUe ueH Ha ToBapbl U ycAyru MCb HackoAbKO BbIPOCAM LLEHbI HO TOBApPbI U YCAYrn MCBH 3a
30 NocAeAHue 3 mecaua nocAeAHue 3 mecsua
(% OT TEX, KTO YBEAMHMBAA LLEHDI)
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=  M3-30 pOCTA LLEH B DKOHOMMKE PELLMAM NPOBEPUTL B PAMKAX MHAEKCA RSBI AMHOMMKY LLeH y MCb
= CpeAHWM POCT LLEH HA ToBAPSLI M YCAYTM MCB 30 nocAeaHue 3 mecaua CoCTaBuA 15,5%
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UHdbAsuma: 88% MChB 13 MOAHABLLMX LLEHbI OTMETUAM POCT
3AKYMNOYHbIX LLEH MOCTABLLIMKOB

Mpu4nHbI pOoCcTa LLEeH
(% OT TEX, KTO YBEAMYMBAA LLEHBI)

Poct sakynoyrbix uer noctasiykos [ GGG -7
Poct tpaHcnoptHbix pacxoacs |GG 377

Poct 3atpar Ha suinaaty Haroros |G 21%

Poct sapraas | 17%

Poct ctommoctn apeHas [N 17%

Apyrve nprandel [ 12%

= MCB He 4BASIOTC MCTOYHMKOM MHADAALLMM, HO TPAHCAMPYIOT PE3YALTAT POCTA LLEH B APYIMX CMEXHbIX CEKTOPAX
= QOueHkn MCB MNOATBEPXKACET MAKPOIKOHOMMYECKAS CTATUCTMKA. MHAEKC UEeH MPOU3BOAMTEAEMN MPOMbBILLUAEHHOM
MNPOAYKUMM HA KOHeL, doeBpaAs BbiIpoC AO 10,7% r/r, B TO Bpems KAk Ha KoHel, 2020 roAa coCTABAIA 3,6% r/1
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Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUAACMMU Bbl CMOXKETE O3HAKOMMTBCSH HA CTPAHMLLE HALLIETO
camTe:

https://www.psbank.ru/Business/RSBI
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